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National Tourism Marketing Organisation 

• Goals, responsibilies 

– Building a strong tourism brand 

– Raising awareness 

– Support introducing new tourism products 

– Facilitate regional co-operation 

– Marketing communication 

– Tourism market information (visitors/b2b) 



Budapest is the most popular destination 

amongst Slovenian travellers 





Balaton:  
short family breaks in Summer 



From supply side the relevant 

products are there 



Think Art:  
classic to contemporary 



Think of a Rebirth 

Source of images: varkertbazar.hu, parlament.hu 



Think Rejuvenation: 
123 hot thermal springs feed  

the baths of Budapest 



Aqua Fun: 
countrywide 





 

Vivid nightlife 



GO MICE 
 



Think Gastronomy: 
taste Hungarian cuisine at its best 



Think Wine: 
more than alcohol 



Think Villány: 
30 minutes from Pécs 



Think History: 
hike amongst medieval castles and palaces 



Think Spiritual: 
find your route 



Think Culture: 
Pécs has it all 



Think Family:  
aquatic pleasures 



Think Small:  
hidden cultural treasures 



Think Big:  
set yourself free on the great plains 



Think Adventure: 
active leisure country-wide 



Think Golf: 
from putting greens to 18-hole courses 



Think Luxury: 
let your money go further 



Think Luxury: 
let the pampering take longer 



Where are you, 

dear Slovene 

guests?  



Besides purchased media 

• PR activity 

• Press trips 

 

 





 



Non-travel partnerships 



B2B 

• Trade shows 

• Workshops 

• Training programmes  

• Fam trips 

• B2B Ads 

• Sales campaigns 

• Competitions 

 



Hungarian Tourism Workshop 2015  

in Ljubljana 

 

H.E. Mrs. Edit Szilágyiné Bátorfi  

The Ambassador of Hungary to the Republic of Slovenia 

  

Mr. Márk Kincses 

Market Manager of Hungarian Tourism  
 

 

 Mr. Matej Knaus 

the vice-president of the Association of Tourist Agencies of Slovenia 

EMBASSY OF HUNGARY 

LJUBLJANA 











Kincses.mark@gotohungary.com 

»gotohungary.com 

Facebook.com/HungaryTourism 

Thank you for watching… 

 

Any questions? 

mailto:marketing@itthon.hu




• MT Zrt. Működési környzetet 

• MT Zrt. Célja, küldetése 

• Marketing tevékenység szintjei 

• Piacok 

• Szlovén piac 

• A kínálat elemei 

• Miért nincs elég szlovén vendég? 

• Információ hiány 

• Mit tudunk tenni? 

• Használjuk ki az együttműködési lehetőségeket 

(Nagykövetség, Balassi Intézet, szakmai szervezetek, 

stb) 

• Kommunikáció szintjei – Nemzetközi imázskampány, 

regionális termékkampány, helyi termékkampány 



• MT Zrt. Csatlakozási lehetőséget kínál 

– Trade shows 

– Workshops 

– Training programmes  

– Fam trips 

– Competitions 

– Press trips 

– B2B and B2C Events 

 


